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Keys to Ef
Presentations

Most claim professionals at some point in
their careers, will need to make presenta-
tions. In this class, we outline many helpful
hints of effective presentations:

Presentations where the goal is to
pass on knowledge or understanding

Most People want information that:

Is important to them.

Can be used now (practical).
Is relevant to their needs.
Relates to real life experiences.
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Therefore, you must:

Introduce the subject.

Discuss (do not dictate) the importance.
Explain the presentation process.
Explain how you will test for
understanding.

Discuss how attendee will use knowledge.
Discuss steps taken to develop
information.

> Discuss management’s buy-in.

P Discuss what you will expect them to
know and do. ®
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Paradise Point Resort & Spa

Come for the high-level
claims education and
training, and enjoy the blue
skies and towering palm trees
of Southern California, as
well as the many attractions
San Diego has to offer!
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BREAKOUT SESSIONS INCLUDE: Manager Specific Courses « Tracking Claims Stafl Training Needs

Adjuster Specific Courses » Awesome Claims Customer Service

— N Course Offerings

« Awesome Claims Customer Service

+ Telephone Techniques for Claims

* Medical Terminology: The Key
to Word Building
« Critical Thinking for Claims

for Managers

* Surveying Team Strengths and
Weaknesses — Team Building Games

* Policy Interpretation Made Easy:
So Easy You Can Teach It

= Managing Change

= Working To Do Lists for Managers
- Priorities Vs, Importance

« Effective Team Meetings

* Presentation Tips

» Effective Delegation
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Why take a chance with your policyholders?
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Because Response Matters and Caring Cuunts@'






